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Agenda

ÂGeneral consumer eating trends

ÂDessert & snacking trends

ÂBuzzwords

ÂHealth & Wellness

ÂMarket Data
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+

Consumer trends
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2009 Eating Trends

ÂNutritional scoring

ÂWhole Grains

ÂAll Natural

ÂComfort foods

ÉPeanut butter folded in 
brownies

ÉApple Pie

ÉShortbread desserts

Source: www.NJ.com (jan 06,09)
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2009 Eating Trends

ÂPortion -controlled 
product launches
ÉPortion -controlled 

increased 500% 

2005 -2008 (Mintel)

ÉSmaller portions =

fewer calories

ÂValue trumps price
ÉñThis harkens back to 
why you build a brandéò 
(brandweek.com, Study: Value 
Trumps Price Among Shoppers, Feb. 
28, 2009)

ÉConsumers want to 
save, but without 
sacrificing quality
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Dessert & Snacking Trends

ÂMini indulgence

ÂBite -size desserts ranked #2 
NRA Hot Chefôs Survey

ÅSmall is the new big.... IDDBA

ÂSmaller portions

ÅThe cupcake craze was a symptom of 

a larger desire for individualized 

dessertséCNET.com Trend Watch
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+
Dessert Trends

ÂConsumer preferences, 
attitudes on dessert 
(Technomic Inc., 2007)

É Traditional desserts 
consumed most often

É Innovative option 
(e.g., known favorites 
with a twist

É Consumers interested in 
toppings on cakes, 
cookies and pies

ÂConsumers seek options for 
fresh baked desserts 
(NPD Snacking Opportunities, 
2007)

É No mess

É Ready in < one minute
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Buzzwords

ÂLook -at -me desserts

ÂEthical buying

ÂLocally sourced 
ingredients

ÂBattle for breakfast

ÂSuperfruits

ÂFusion flavors

ÂHealthful 
indulgence/health halo

Source: IDDBA, Chicago Tribune, Foodnavigatorusa.org


