5/5/2009

Paula Frank, chief editor
Baking Management
Penton Media Inc.

Bottom left: photo courtesy of U.S. High bush Blueberry Council



Agenda

A General consumer eating trends
A Dessert & snacking trends

A Buzzwords

A Health & Wellness

A Market Data

5/5/2009



5/5/2009

Consumer trends




2009 Eating Trends

A Nutritional scoring
A'Whole Grains
A All Natural

A Comfort foods

E Peanut butter folded in
brownies

E Apple Pie
E Shortbread desserts

Source: www.NJ.com (jan 06,09)
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2009 Eating Trends

A Portion -controlled
product launches

E Portion -controlled
increased 500%

2005 -2008 (Mintel)
E Smaller portions =
fewer calories

A Value trumps price

EAThi s har ken

s
why you buil d

(brandweek.com, Study: Value
Trumps Price Among Shoppers, Feb.
28, 2009)

E Consumers want to

save, but without
sacrificing quality
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Dessert & Snacking Trends

A Mini indulgence

A Bite -size desserts ranked #2
NRA Hot Chef 6s Sur

A Small is the new big.... IDDBA

A Smaller portions

A The cupcake craze was a symptom of
a larger desire for individualized
dessertséCNET. com Trend Watch
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+
Dessert Trends

A Consumer preferences,
attitudes on dessert
(Technomic Inc., 2007)

E Traditional desserts
consumed most often

E Innovative option
(e.g., known favorites

with a twist A Consumers seek options for

E Consumers interested in fresh baked desserts
toppings on cakes, (NPD Snacking Opportunities,
cookies and pies 2007)

E No mess
E Ready in < one minute
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Buzzwords

A Look-at-me desserts B sovers e ot e (500

A Ethical buying

A Locally sourced
ingredients

A Battle for breakfast
A Superfruits
A Fusion flavors

A Healthful
indulgence/health halo

Source: IDDBA, Chicago Tribune, Foodnavigatorusa.org
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Buzzwords (cont.)

ARetro

ANatural
A Satiety

AGreen

A Sustainability



Sustainability

A Sustainability
E Not a purchase motivator

E A blatant disregard may
be turn off

A 1600 people
interviewed
E 88% identified w/term
E50% coul dnot

A Packaging preference
E Recyclability
E Biodegradability
E Minimal packaging

define it

Source: Brandweek.com; Recyclable Packaging Ranks Highest with

Consumers, by Becky Ebenkamp, Feb.24, 09
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Importance Of Cleaner Labels

A Natural trend: more claims of Ano arti fici
colors, flavors or preservat

A Claim used as a selling point
£ Boldly displayed on the front of the packaging
E Previously displayed on the back of the product

( www.Innova-food.com :: Bakery Product Launches with "No Additives/Preservatives”

Claim (Jan'05-June'08)
2,728 @ Products Launched

1,200

-

1,000

Projected increase
over 2007: +35%

hed

800

600

400

Total Products Launc

Bakery Categories i Date:

Juned0med08
200

Event Date
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How do consumers interpret natural?

Authentic
Hand - Crafted
Artisan

Retro

Old - fashioned
Original
Traditional
Ancient

Nostalgia

Source: Innova Marketing

Old Fashioned
Raisin Walnut Cookies
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Flavor Trends

A Fusion flavors
E Blueberry acai
E Peach ginger

A Traditional with a twist
E Vanilla and honey
E White chocolate and cranberry
E Apple pieces in caramel -based filling
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Flavor Trends

A Regional flavors
E Apples
E Caramel vs. Dulce de leche

A Seasonal/limited edition
E Country peach
E Strawberry shortcake

E Caramel apple cream
cheese pie

A Flavor variations

E Melted butter vs. browned
butter profile

Caramel App|e
Cream Cheese Pi

Call endar 6s
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Health & Wellhess
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Health & Wellhess

)

More whole grains

More fiber

b~

Pre- & Probiotics

>

Reduced calories

p>)

Zero trans/reduced saturates

)

Lower sodium

b~

>

Lower sugar

A antioxidants
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Fiber

A Frost & Sullivan predict that fiber market will
more than double by 2011 in the United
States

A Dietary fiber
E Wheat, oat, potato, pea, apple, sugarcane fiber
E Resistant starch
E Cellulose
E Dehydrated Nopal cactus

A Product developers look at
E Total dietary fiber
E Insoluble to soluble fiber ratios

17



Superfruits

A High antioxidant value

A Often added as fruit
fusions to avoid:
E Color bleed
E Loss of piece identity
E Sourcing issues

A Can be added as puree,
pulp, powder or flavor

Photo courtesy of U.S.
Highbush Blueberry Council
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Sugar is back en vogue

AARSugar was the ol dfrudtese i | , a
corn syrup is the new devi l

(Marcia Mogelonsky, senior analyst, Mintel)

E Most scientists do not share this perception
E Both equally bad in excess

E FDA considers both sugar and HFCS natural

A HFCS outpaced sugar for several decades.
Consumption of sugar and HFCS equal in
2003. Trend reversed recently:

E Sugar 44 Ib. per capita consumption vs. 40 Ib. of
HFCS in 2007 (USDA)

Source: fiSugar is Back on Food Labels, This Tirm
New York Times, March 21, 2009
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Sugar is back en vogue

A Sugar vs. HFCS
E Price
E Taste
E Ease of use
E Obesity/health -related issues
EGovoOot intervention/ subsidies
E Processing

APerception that sugar s Are

AlFor consumers, their percep
(Jim Sieple, sr. V.P,, Log Cabin syrup)

Source: fASugar is Back on Food Labels, This Ti me
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Market Data

21



5/5/2009

22



